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Viral Olympic Uniforms Score
Gold for Haiti, Mongolia, Nigeria

Vibrant displays of cultural pride
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The Olympics haven't cven started, but three teams have already won big for spotlight-stealing previews of
their opening-ceremony uniforms.

Haiti, Mongolia and Nigeria are clear standouts with their vibrant displays of cultural pride and cutting-
edge fashion. The viral fits are a huge marketing win for the teams and the local designers behind the looks.

The oponing ceremaony, scheduled for June 26, has historically offered an opportunity for celebration,
providing cach team a chance to showcase their heritage. It has also boen a way for official sponsors like
Mikeo and Adidas to further their rcach with millions of vicwers across the globe. That Haiti, Mongolia and
Migoria's uniform designers—who arce not official sponsors of the Paris Games—gencrated so much buzz is a
testament to their mastery of craft and marketing acumen.

Haitian-1talian designer 5tella Jean created Haiti's uniforms, showcasing the nation's creative encrgy by
incorporating the work of local artist Philippe Dodard into the look.



For Mongolia, fashion label Michel & Amazonka leveraged intricately embroidered vests, dresses and
accessories. Their designs are rich in cultural motifs, achieving a vibe that is deeply rooted in tradition

while exuding a modern flair.

Meanwhile, Actively Black, an athleisure brand bascd in Los Angeles, designed Team Nigeria's minimalist
yot striking uniforms. Their sleck outfits, in bald grecn and white, play up the country's flag colors, croating

a powerful and clegant statement.

Fropelling these styles into the world spotlight represents a massive marketing triumph for their designers,
whao have captivated audiences without the resources of major sponsors. Their innovative designs have not
only enhanced these countries’ presence at the Olympics, but also launched their brands into the zeitgeist,

proving that somectimes the real winners—in fashion and marketing—are those who dare to stand out

Click here for more Olympics coverage.
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